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Best practice case studies

One World Week 
	Institution name: (students at the) University of Warwick 



	Summary description: 
One World Week (OWW) is run by Warwick students with the full support of the University and Students’ Union.  It celebrates the international mix of students at Warwick and aims to stimulate personal appreciation and discussion of global culture and issues. It is a nine-day programme including more than 140 different events. There are four principal strands of activity: Forum, in which there are talks and panel debates on a wide range of topical global issues; Arts, which includes music, exhibitions and performance; Sports, which promotes cultural and racial integration through tournaments and workshops on popular and less well-known sports; and Festival, which encompasses entertainment, carnival and display. 




	Description of how activity/initiative is/was conducted:

It is led by a student co-ordinator, with over 240 student volunteers from over 120 nationalities hosting this event annually each January, though work for the festival takes place throughout the year, from planning to widespread publicity activities and evaluation.  OWW attracts over 22,000 visitors each year.  It has grown from being a one-day event in 1995 to being the world’s largest student-run international event and is further developed each year. The Students’ Union and all areas of the University such as the Graduates Association, Arts Centre and Careers Service support the programme, as do the local community.  The growing international reputation of the festival attracts speakers such as Professor Raghuram Rajan (Chief Economist, IMF) and Professor John Hume (Nobel Peace Prize Laureate 1998) and the positive feedback of such speakers and participants means that a growing number of people see OWW as a highly valuable vehicle for demonstrating integration and understanding between cultures as well as a model for cooperation between students and their institutions.




	Strengths and weaknesses:

Strengths - in what ways was this activity/initiative successful?

It attracts a huge range of participants from numerous different cultures, communities and backgrounds. It is sustainable and popular and the range of events and activities means that it succeeds in both entertaining participants as well as raising their knowledge and awareness of cultural diversity and global affairs. The extra-curricular development opportunities that it creates for the student volunteers are also immense in terms of personal understanding and skills and career prospects.
Weaknesses - how could this activity/initiative be improved?

Please refer to the OWW coordinator to find out more about evaluation of the 2007 programme and aims for improvements for 2008. 



	Resources required: 

OWW is a not-for-profit organisation with a strong ethical stance and the student team attracts financial and practical support from the University, Students’ Union and local community as well as high-profile sponsorship from companies such as UBS, Barclays Capital and Studenthomes to ensure the festival is sustainable and professional.  The student organising team is entirely voluntary.




	Additional information:

Refer to www.oneworldweek.net and to the coordinator at coordinator@oneworldweek.net 




	Date uploaded: 

May 2007




UKCOSA has compiled these case studies in conjunction with institutions for the sharing and promotion of best practice within the sector.  The use of these case studies for commercial purposes is not permitted.
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